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Forward to Basics



“Children’s Games” - Peter Brueghel The Elder (1560)



2019-2024 : minus 26%



Use of devices by children (7-12 yr) in Flanders.

%

“Apestaartjarenstudie 2024" - Imec, UGent et al.



A phone-based youth disrupts children's development 
in many ways. There are four fundamental 

disadvantages: chronic sleep deprivation, a social 
deficit, attention fragmentation (lack of a focus filter) 

and addiction. 

“

Jonathan Haidt – "Generation Anxiety" (2024)
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Gen Z



- most ethnically diverse
- most inclusive

- most highly educated
- most digital litterate

- most global
- most thaasophobic

- most insecure 



Global Flourishing Study (2025) – Harvard, Gallup et al.
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American Psychological Association (2021)



financial wellness



University of Rochester (GB, 2023)

Gen Z has approximately 1.000 fewer hours of 
personal contact per year than people of their age 

did 20 years ago …

… and three times more Zoomers than Boomers 
regularly feel lonely.

“



Digital Consumer Survey (Euromonitor, 2024)



“How Gen Z & Gen Y Perceive The Shopping Street” (ABN Amro, NL, Q4/2024)

20-29

preference shopping channel

online offline no preference

30-39 40-49 50-59 60-69



social rewilding



- most ethnically diverse
- most inclusive

- most highly educated
- most digital litterate

- most global
- most thaasophobic

- most insecure 
- most authentic 
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Gen 'MOST'



20% and 26%
in Belgium

and 50%
“to some extent”

OESO (2023)

percentage of jobs highly sensitive to AI



The Guardian (28/04/23)



SoftVoice (Softbank, Japan)







M 4 L 4 M



Little Sun Lamp – Olafur Eliason (2017)



resonance



resonance



Resonance is the ability and willingness to fully 
perceive ourselves and our environment.

‘Resonanz’ – prof. Hartmut Rosa (2019)

“



prof. Dacher Keltner, University of California
(2023)

‘AWE’ - prof. Dacher Keltner (University of California, 2023)



the divine without a god

‘AWE’ - prof. Dacher Keltner (University of California, 2023)



What follows is the disappearance of the “ego” and
the feeling of merging into something much greater.

9 wonders stimulate awe: moral beauty, nature, 
collective excitement, visual art/design, music, 
spirituality, humour, big ideas and epiphanies.

‘Awe’ increases immunity, empathy,
creativity and productivity.

prof. Dacher Keltner, University of California
(2023)

“

‘AWE’ - prof. Dacher Keltner (University of California, 2023)



“
… but what a view!



herman@nxt.be
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